Kisang Ryu

Mailing Address: Gwang Gaeto Building #612, 98 GunjaDong, Gwangjin-Gu,
Seoul, 143-747 Republic of Korea
Phone: 02-3408-3219 (office) / 010-9080-2643 (cell)
E-Mail: kryul 1@se ong.ac.kr

EDUCATION

Doctor of Philosophy: Hotel, Restaurant, I nstitution Management and Digetics (HRIM D)
Kansas Sate University, Manhdtan, KS 2005

Dissartation: DINESCAPE, Emotions and Behaviora | ntentions in Upscde
Restaurants

Master of Sdence: Restaurant, Hotel, and Institutional Management (RHIM)
Texas Tech University, Lubbock, TX, 2002
Thess: The Evduadion of Forecasting Methods at an | nstitutional Foodservice
Dining Facility

Bachelor of Science: Food and Nuitrition (FN)
Chonmnam N aional University, Gwangu, Republic of Korea, 1999

EXPERIENCE
1. Academic Experience

- Asspdate Professor - Department of Food Service Management, Cdlege of Hospitality and Tourism
Management, Sgjong University (09/2012-Present)

Courses Taught

Staigtics in Foodsavice M anagement (03/2016-Present)

Foodservice Management (09/2014-12/2016)

Advanced Conceptual Model and Data A nalysis (03/2014-Present)
Conceptua Model and Data Analys's (09/201 3-Present)

Prind ples of M anagement Statistics (03/2013-06/2015)

Research Method in Hotd and T ourism Management (08/2012-Present)
Savice M anagement (03/2012-12/2012)

Freshmen Seminar (03/2012-Present)

A dvanced Consumer Behavior in Foodservice (03/2012-06/2012)
Research Seminar in Foodservice Administration (03/2012-06/2013)

A dvanced Research Methodology for Foodservice Management (08/2011-Present)
Ingtitutiond Foodservice Management (08/2011-12/2013)

- Rull Professor - Department of Food Service Management, Callege of Hospitality and Tourism
Management, Sgong University (09/2017 -Present)

- Asgstant Professar - Department of Food Service Management, College of Hospitality and Tourism
Managemert, Sgong University (09/2011-08/2012)




- Asgstant Professor - Lesta E. Kabacoff School of Hatel, Restaurant, and Tourism Administration
(HRT), University of New Orleans (08/2006-05/2011)

Courses Taught

HRT 6300 Hospitdity & Tourism Finance & Revenue M anagement (01/2007-12/2010)
HRT 6205. Change Management for Hospitdity and Tourism (01/2007-05/2007)

HRT 6202 Hospitdity & Tourism Research Methods (08/2007-05/2011)

HRT 6102 Techndogy in Tourism & Hospitdity Management (08/2006-12/2006)
HRT 3011 Tourism & Hospitality Marketing (08/07-052011)

HRT 3011 Tourism & Hospitality Marketing (I nternet class) (01/2008-05/2010)

HRT 2070 Introduction to Conventions (I nternet class) (08/2006-12/2007)

HRT 2050: Principle of Hospitality and Tourism (I nternet class) (08/2009-05/2011)
HRT 2000: Introduction to Hotel, Restaurant and Tourism Administration (I nternet class)
(08/2006-12/2006)

- Vigting Professor - D gpartment of Food and Nutrition, Chonnam National University (03/2006-08/ 2006)
FN 6202 Food Maketing (03/2006-206/2006)
FN 3202 Foodservice Management (03/2006-06/2006)

- Graduate Teaching Assstant (GTA) - Hotd, Restaurant, I ngtitution M anagement and Dietetics (HRIMD)
, Kansas State Univerdty
HRIMD 230: I ssues in Tourism (01/2005-052005)
HRIMD 341: Prindple of Food Production Management (08/2004-05/2005)
HRIMD 422: Cost Control in Hospitality Operaion (08/2002-052004)
HRIMD 424 Hospitdity Marketing and Sales (08/2002-12/2002)
HRIMD 342: Food Production Management (08/2004-12/2004)

- Instrudor - HRIMD 422: Caost Contrd in Hospitaity Operaion (Distance Class), K anses State
University (01/2004- 052004; 01/2003-05/2003)

2.Industry & Research Experience:

- Internationd Conference Char - Academy of Global Hospitality and Tourism Conference (0/2016-
Present)

- Vice Presdent - Korean Hotel and Resort Assodation (03/2017-Present)

- Vice President - Korean Hospitality and Tourism Academe (032016-Present)

- Vice Presdent - Foodservice Management Saociety of K orea (03/2016-Present)

- Coord nating/Handling Editor - International Journal of Hospitality M anagement (09/201 3-Present)

- Director - Tourism Industry Research I nstitute Sgjong University (03/2013-02/2016)

- Editor - Journd of Hotdl and Tourism Management (03/2013-02/2016)

- Faculty Internship - Loews, New Orleans (09/2009-10/2009)

- Nuri Professor - New University for Regional Innovation (NURI) Project ($864,000 Funding),
Chonnam National Universty, Gwangju, Republic of Korea (10/2005-08/2006)

- Consutant - Vendia (Family restaurant), Gwangu, Republic of Korea (10/2005-07/2006)

- Vice President - Life Cook Academy, Gwangu, Republic of Korea (11/2005-07/2006)

- Internship - MuDeung Park Hotel (5 star hotel), Gwangju, Republic of K orea (05/2003-08/2003)

- Sudent Asgstant - Dining Center at Texas Tech Univergity (09/2000-11/2000)

- Research Assgtant - Texas Tech Community & Workforce A cademy (03/2002-04/2002)

- Research Assgtant - Food Bank (01/2001-03/2001)

- South Korea Army - Military service (01/1993-03/1995)



PUBLICATIONS
1. Rderead Jour nals:

Harris, K.J, Ali, F., & Ryu, K. (2018). Foodborne iliness outbreaks in restaurants and parons' propensity
toreturn. Internationd Journa of Contemporary Hospitality Management, 30(5). (In Press) (SSCI
Journal)

Ryu, K., Zheng, Z., & Han, S (2018). Employee empowement. Confudanism and the Generation Y.
Journal of Tourism & Cultura Change (In Press) (SSCI Jour nal)

Leg, S.,,Leg, T.,& Ryu, K. (2018). Tourism experience and place attachment of working hdiday mekers.
Journal of Tourism & Cultura Change (In Press) (SSCI Jour nal)

Ali, F., Rasodimanesh, SM., Sarstadt, M., Ringle C.M., Ryu, K. (2018). A nassessment of the use of
patia least squares structural equation modeling (PLS-SEM) in haspitality research. Internationd Journal
of Contemporary Hospitality Managemert, 30(1). (In Press) (SSCI Journal)

Ryu, H., & Ryu, K. (2017). Influence of cusomer's‘GABGIL' on employees' emotional burnout,
counterproductive work behavior and turnover intention in the foodservice industry. Korean Journa of
Hospitdity and Tourism, 26(8). (In Press)

Ali, F.,Hussan, K., Ryu, K. (2017). Resort hatel service performance (RESERVE) - an ingrument to
measuretourists perceived service performance of resort hotels. Journal of Travd & Tourism Marketing,
34(4), 556-569. (SSCI Journal)

Ryu, K., & Park, H. (2017). Measuring the image of K orean food using cross-nationa big data: A
comparison anong customa's' perceptions about Korean, Chinese and Jgpanese foods in the U.S.A. and
China. Korean Journd of Hospitdity and Tourism, 26(3), 173-191.

Sim, B., & Ryu, K. (2017). The influence of wine consumer's gender on situational winedrinking
occasions. Journal of Foodservice Management, 20(2), 77-98.

Nian, C., & Ryu, K. (2017). Influence of authenticity of food and physical environment on customers in
ethnic restaurants: Focusing on Korean restaurants in China. Journal of Foodservice Management, 20(1),
113-134.

Ryu, K., & Lee, J.S. (2017). Examining restaurant quality, rdationship benefits, and customer reaprodty
from the paspedive o reaionship marketing investments. Journd of Hospitdity & Tourism Research,
41(1), 66-92. (SSCI Jour nal)

Ali, F,Kim,W., & Ryu, K. (2016). The effect of physicd environment on passenger delight and
sdisfaction: Moderating effect of nationa identity. Tourism Management, 57, 213-224. (SSC1 Journal)

Ryu, K., Han, JS., & Leg, T.J. (2016). Selection attributes of travel products A case of K orean tourists
to Japan. Journd of Travel & Tourism Marketing, 33(5), 671-686. (SSCI Jour nd)

Ali, F.,,Ryu, K., & Hussain, K. (2016). I nfluence of experiences on memories, satisfadtion and behavioral
intentions: A study of creativetourism. Journa of Travd & Tourism Maketing, 33(1), 85-100. (SSCI
Journal) (27 citation in Goode Schola asof August 17, 2017)




Les, C.H.,Ryu, K., & Ryu, H. (2016). Undestanding the role of emotional exhaustion and mentor
position in the foodservice industry: The application of scenario. Korean Journal of Hospitality and
Tourism, 25(1), 1-19.

Kim, H., Ryu, K., & Ryu, H. (2016). Purchasing intention of products in organic grocery stores.
Comparison of extended theory of planned behavior and model of goal-directed behavior. Journd of
Foodservice Management, 19(1), 391-411

Ali, F.,Amin M., & Ryu, K. (2016). Therdeof physica environment, price peceptions and cusome
emotions in developing customer saisfadion in Chinese resort hotels. Journa of Quality A ssurancein
Hospitdity & Tourism, 17(1), 45-70. (Scopus Jour nal)

Jung, A.R, & Ryu, K. (2016). The effects of perceived corporae soaal responsibility on employees trust,
commitment, satisfaction, and turnover intention. Journal of Tourism Sdences, 40(1), 13-28.

Kim, H., Ryu, K., & Ryu, H. (2015). Influence of health consciousness and food safety concern on
behaviora intentions to purchase products in organic grocery stores: Application of extended theory of
planned behavior. Journd of Foodsevice Management, 18(6), 377-39%.

Ryu, H., Ryu, K., & Park, H. (2015). Theeffed of restaurant service quality on customers' perceived
vadue satisfadion and loyaty in casud restaurants. Korean Journd of Hospitdity and Tourism, 24(6),
197-215.

Jung, A.,Bak, SW.,Lee, M.Y.,, & Ryu, K. (2015). A study of OLAP data analysis and visudlizaion
techniques for cost management in therestaurant industry. The Journd of Korean Institute of Next
Generation Computing, 11(5), 7-16.

Hyun, H.R,, Ryu, K. (2015). Influence of risk communicaion through SEWOL ferry disaste onrisk
paception, image, incredulity, and aruise usage intention towards domestic cruise tourism. Journd of
Hotd and Tourism Management, 29(1), 9-31

Kim, J.U., Ryu, K. (2015). Employee satisfaction about bendits package on commitment and turnover
intention: Foausing on | PA and gender. Journal of Hotd and Tourism Management, 29(1), 33-52.

Oh, JH., & Ryu, K. (2015). Theeffects of likability of K orean wave on country image, preferences of
Korean restaurantsand purchase intention on Hansik. Journal of Hotd and Tourism Management, 29(1),
53-78.

Chen, N., & Ryu, K. (2015). Theeffedt of authenticity of K orean ehnic restaurant on Chinese tourists'
positive emotions, percaved value, and behaviord intention. Journa of Hotel and Tourism Managemernt,
29(1), 79-100.

Ali, F., & Ryu, K. (2015). Bringing them back to spend more Student foodservice experiencesto saisfy
their taste buds. Y oung Consumers, 16(2), 235-248. (ScopusJournal)

Pak, H., Kwag, D., & Ryu, K. (2015). The influence of carporae reputation and image by the CSR on
purchasing intention in the airline industry. Journd of Tourism Management Research, 19(2), 109-132.

Ryu, K., Son, Y., & Kim, W. (2015). Theimpact of in-flight physical environments on behaviord
intentions: Focusing on theluxury flight. Journa of Tourism Sdences, 39(4), 39-57.



Cho, J.H.,Oh, M.H.,Ryu, K., Chai, J.J., & Chung, C.H. (2015). A study of the characteristics of
Dongchimi consumption behavior for development of new Dongchimi produds. Nutrition & Food
Sdence, 45(2), 310-325. (Scopus Journal)

Kim, H., Bang, J., & Ryu, K. (2015). Examining the rdationship among cpffee store enployees' job
demands, job resource, job engagement, and job satisfadtion. Journal of Foodservice Management, 18(1),
95-115.

Bang, J.Y., Kim, H.,Kim, W., & Ryu, K. (2015). Examining the relaionship among casual workers job
demands, job resource and work engagement in the coffee industry: Moderating role of gender. Journal of
Tourism Sciences, 39(1), 79-%A.

Kim,W.J,Han, A.,Ha, J., & Ryu, K. (2014). Pradicting theintention to board eco-cruise by extending
the theory of planned behavior in the moral behavior paspedive. Korean Journd of Hospitdity
Administraion, 23(5), 67-85.

Pak, H.J., & Ryu, K. (2014). The éfect of restaurant service quality on custome's' emotivevaue
cognitive value, satisfaction and loyalty in casual restaurants. Journal of Foodservice Managemernt, 17(5),
133-156.

Yu, SH., Kwag, D.H., & Ryu, K. (2014). A study on sred food consumers' behavior intentions: Usng
the theory of reasoned adtion. Journa of Haospitality and Tourism Management, 28(1), 9-26.

Kim, T.H., & Ryu, K. (2014). The dfects of verbal and non-verbal communication of service providers
on customa’'semotion, trust and satisfaction in coffee stores. Journal of Haospitality and Tourism
Management, 28(1), 27-47.

Shin, D.J., & Ryu, K. (2014). The dfects of physicd environment on employees emotional response and
organizational commitment in the department of hotel restaurants. Journa of Hospitality and Tourism
Management, 28(1), 49-63.

Les, W.R.,,Kwag, D.H., & Ryu, K. (2014). A study onsocid commerce consumers behavior intention:
Using the theory of reasoned action. Journal of Hospitdity and Tourism Management, 28(1), 65-81.

Oh, H.S, & Ryu, K. (2014). Factors dfeding cusomers' behavioral intentions: The case of Starbucks.
Journal of Hospitality and Tourism M anagemert, 28(1), 83-101

Peary, S, Ryu, K., & Kim, Y. (2014). Destination weddngs: What is theidea weddng location for
Ameaican couples? Journal of Haspitality and Tourism M anagement, 28(1), 103-114.

Kwag, D.H., & Ryu, K. (2014). Therdationships beween carporae soda responghility (CSR)
corporéae reputation, and behavior intention: The case of Sbrand. Journd of Foodsevice Management,
17(4), 33-52.

Les, C.H., & Ryu, K. (2014). The relaionships between the existence of mentor and consequences of
possible emotional |abor level in the foodservice industry. K orean Journal of Hospitality A dministration,
23(4), 41-61.

Les, C.H., & Ryu, K. (2014). The relaionships between burnout, job saisfaction, organizational
commitment and turnove intention by possibility of emotional labor level in the foodservice industry:
The goplication of scenario. Korean Journa of Hospitaity Administraion, 23(3), 183-200.



Kim,S.Y ., & Ryu, K. (2014). Exploring cusomer'svigt intention towards sol o restaurant: The
application of extended theory of planned behavior. Journd of Foodsevice Management, 17(3), 53-75.

Kim,J.H., & Ryu, K. (2014). The éfects of consumption valueto HMR brand on brand sati sfection,
brand trust, and brand loyalty. Journal of Foodservice Management, 17(2), 135-160.

Do, H.Y., & Ryu, K. (2014). Restaurant brand pesonality scale by using big data: Restaurant rating
savice yelp.cominthe U.SA. Journa of Tourism Sciences, 38(1), 249-271.

Jeong, Y.Y., Seo, M.H., & Ryu, K. (2013). The &fect of nostagia on custome visit intention in the
foodservice industry. Journal of Hospitality and Tourism Management, 27(2), 69-87.

Yang, S, & Ryu, K. (2013). The effed of sdf-regulatory mode and scarcity message on purchase
intention. Journd of Hospitality and Tourism Management, 27(2), 89-102.

Les, S.,Kim, Y., & Ryu, K. (2013). The effects of physcd environments of open kitchen restaurant on
custome's' satisfaction and revisit intention. Journal of Hospitality and Tourism Management, 27(2), 103-
120.

Kwag, D., & Ryu, K. (2013). The relaionships between corporate socid responsbility, corporate
reputation and behavior intention. Journa of Hospitdity and Tourism Management, 27(1), 97-116.

Ryu, K., Kim, Y.,& Kasten, D.E. (2013). EnrdIment influences on sudent choice for culinary arts
programs. Journal of Hospitality and Tourism Managemert, 27(1), 83-96.

Ryu, K., & Lee, J.S. (2013). Understanding convention attendee behavior from the perspective of sdf-
congruity: The case of academic assoaation convention. Internationa Journal of Haospitdity Management,

33(1), 29-40. (SSCI Jour nd) (17 dtation in Goode Scholar as of August 17, 2017)

Kim, H.J,, Pak, J., Kim,M.J., & Ryu, K. (2013). Does pacdved resaurant food healthiness matter? Its
influence on value, saisfaction and revisit intentions in restaurant operations in South Korea Internationa
Journal of Haspitality Management, 33(1), 397-405. (SSCI Jour nd) (2 citation in Scopus as of duly 1,
2014 & 51 citation in Goode Scholar as of August 17, 2017)

Do, H.Y., & Ryu, K. (2013). Theeffed of restaurant service quality and customer satisfaction on
recommendation behavior by big-data anaysis. Journal of Foodservice Management, 16(2), 233-255.

Ryu, K., Bordelon, B.M., & Pearlman, D.M. (2013). Destinaion image-recovery process and vigt
Intentions: L essons learned from Hurricane Katrina. Journal of Hospitality Maketing & Managemert,
22(2), 183-203. (1 citation in Scopus as of April 24,2014 & 16 citation in Google Scholar as of August
17, 2017

Ryu, K., & Zhong, Y. (2012). A ntecedents and consequences of customers menu choice in an authentic
Chinese restaurant context. Journal of Hospitality Marketing & M anagement, 21(8), 852-871. (2 atation
in Scopus as of July 1, 2014 & 12 citation in Goode Scholar asof August 17, 2017)

Han, H., & Ryu, K. (2012). The theory dof rgourchase decision-making (TRD): |denti fying thecritica
factors in the post-purchase decison-making process. International Journal of Hospitality Management,
31(3), 786-797. (SSCI Journad) (5citation in Scopus as of July 1, 2014 & 54 citation in Goode Schola
asof August17,2017)




Han, H., & Ryu, K. (2012). Key fadors driving customers word-of -mouth intentions in full service
restaurants. The moderating rae of switching costs. Corndl Haspitality Quarterly, 53(2), 96-109. (SSCI
Journal) (1 dtationin Scopus as of April 24, 2014 & 31 dtation in Google Scholar asof August 17, 2017)

Ryu, K., Leg H.R,, & Kim, W.G. (2012).The influence of the quality of the physcd environment, food,
and service on restaurant image, customer paceived value customer satisfection, and behavioral
intentions. International Journa of Contemporary Hospitaity Management, 24(2), 200-223. (SSCI
Journal) (98 citation in Scopus as of October 6, 2016) & 391 citation in Good e Scholar as of August 17,
2017) (themast read/popula aticle (ranked 1) & in International Journal of Contemporary Hospitality
Management in 2015 (ranked 1st) & the most ated atide in International Journd of Contemporary
Hospitdity Management as of Odadber 6, 2016 (ranked 9th))

Ryu, K., Yang, E., & Vdertino, E. (2012). Vidtor'smativation in free food festivals. Journd of
Foodservice Managemert, 15(1), 205-224.

Ryu, K., & Han, H. (2011). New or repea customers: How does physicd environment influence thar
restaurant experience? I nternationa Journal of Haospitality Management, 30(3), 599-611. (21 citation in
Soopus as of July 1, 2014 & 170 citation in Google Scholar as of August 17, 2017) (SSCI Journal) M ost
cited articles published since 2011 (ranked 13" during October 6-October 6 2016) in International Journal
of Hospitdity Management)

Ryu, K., & Kozar, J.M.(2011). Job saisfaction of associate degree graduaesversus bachelor degree
graduates in aulinary arts programs. Journa of Foodservice Management, 3(1), 7-19.

Bee, H.J., Chae, M.J,, & Ryu, K. (2010). Consumer behaviors towards ready-to-eat foods based on the
food-related lifestylesin Korea. Nutrition Research and Practice 4(4), 332-338. (SCIE Journad) (3
citationin Googe Scholar as of July 1, 2014)

Ryu, K., & Han, H. (2010). Influence of the quality of food, service, and physicd environment on
custome satisfaction in quick-casud restaurants: M oderating rde of percelved price. Journd of
Hospitdity & Tourism Research, 34(3), 310-329. (SSCI Jour nal) (JHTR'stop 10 most accessead articles,
May 2015 to May 2016 (ranked 3¢); (The 50 Most-Frequently Read Articles during September 2010-
January 2013 ((2) ranked 1% during September-Ocaober 2010 and September 2016 (2) ranked 2'¢ during
November 2010-April 2011) in Journd of Hospitdity & Tourism Research)); (The 50 Most-Frequently
Cited Artides (ranked 229 in Journal of Hospitality & Tourism Research as of August 1, 2016; & (27
citationin Scopus as of July 1, 2014 & 288 dtation in Google Scholar as of August 17, 2017)

Ryu, K., & Han, H. (2010). Predicting tourists' intention to try local cuisine using amodified theory of
reasoned action: The case of New Orleans. Journd of Travel & Tourism Marketing, 27(5), 491-506.
(SSCI Jour nal) (9 citationin Scopus as of July 1, 2014 & 34 citation in Googe Scholar as of August 17,
2016)

Ryu, K., Han, H., & Jang, S (2010). Relaionships anong hedonic and utilitarian values, saisfaction and
behaviora intentions in the fast-causal restaurant industry. I nternational Journal of Contemporary
Hospitdity Management, 22(3), 416-432. (29 atation in Scopus as of Juy 1, 2014 & 236 citationin
Goode Scholar as of August 17, 2017) (SSCI Jour nal)

Pearlman, D., Ryu, K., & Schaffer, F. (2010). Assessing hospitality programsusing oljective riteria: An
exploratory study. Journal of Teaching in Travd and Tourism, 10(2), 103-124.



Han, H., & Ryu, K. (2009). The roles of the physicd environment, price paception, and cusomer
sdisfaction in deermining customer loyalty in the family restaurant industry. Journal of Hospitality &
Tourism Research, 33(4), 487-510. (SSCI Journal) (JHTRstop 10 most eccessed aticles, May 2015 to
May 2016 (ranked 2"9); The 50 Most-Frequently Read Articles (ranked 15t during March-A ugust 2010)
during March 2012-Present & The 50 M ost-Frequently Cited Artides (ranked 39) in Journal of
Hospitdity & Tourism Research asof August 1, 2016) & (49 citation in Scopus as of July 1, 2014 & (356
citationin Goodge Scholar as of Augqust 17, 2017)

Ryu, K., & Su,Z. (2009). Influence of socio-demographic variables on customer paceptions towards the
guality of authenti c Chinese food. Journa of Foodsevice Management, 1(1), 7-22.

Ryu, K., & Jang, S (2008). Influence of restaurant's physical environments on enotion and benavioral
intention. The Service Industries Journal, 28(8), 1151-1165. (SSCI Journal) (20 citation in Scopus &s of
Juy 1, 2014 & 108 citation in Good e Scholar as of August 17, 2017)

Ryu, K., Han, H., & Kim, T.H. (2008). The relationships anong overall quick-casual restaurant image,
percaved vaue, customer satisfaction, and behavioral intentions. Internationd Journa of Hospitdity
Management, 27(3), 459-469. (SSCI Jour nal) (61 datation in Scopus as of July 1, 2014 & 467 citation in
Goode Stholar as of August 17, 2017) & Most cited articles published since 2007 (ranked 4 during
February 2013-Decemba 2013) in Internationd Journd of Hospitdity Managemernt

Ryu, K., & Jang, S (2008). DINESCAPE: A scale for cusomers' perception of dining environments.
Journal of Foodservice Business Research, 11(1), 2-22. (The M ost Cited Artides (ranked 1%) in Journa of
Foodservice BusnessResearch as of January 10, 2013 (ranked 2nd asof Octadber 6, 2016) & 77 dtation
in Goog e Scholar as of December 6, 2014; 183 citation in Good e Scholar as of August 17, 2017)

Kim, E., Ryu, K., & Huh, Y. (2007). A study on thefunctional foods related avareness and didary life
paternin urban housewives. Korean Journa of Community Nutrition, 12(6), 782-789.

Han, H., & Ryu, K. (2007). Moderaing roleof pesona characteristics in forming restaurant customers
behaviora intentions - An upscale restaurant setting. Journal of Hospitality & Ldasure Marketing, 15(4),
25-54. Most Cited Articles (ranked 3') in Journal of Hospitdity Marketing & Management as of (May 11,
2012) (25 citation in Scopus as of July 1, 2014 & 92 citation in Google Scholar as of August 17, 2017)

Ryu, K., & Jang, S (2007). The effect of environmenta perceptions on behaviora intentions through
emotions: The case of upscaleresaurants. Journal of Hospitdity & Tourism Research, 31(1), 56-72. (The
50 Most-Frequently Cited Articles (ranked 7th) in Journal of Haospitality & Tourism Research as of August
1, 2016 & The 50 Most-Frequently Read Articlesin Journal of Haospitality & Tourism Research during
March 2007-Present) & (73 citation in Scopus as of July 1, 2014 & 385 citation in Google Scholar s of
August 17, 2017)

Ryu, K., & Jang, S (2006). The influence of attitude and sulyjective norm on travelers behaviora
intention toward local cuisine: Theory of reasoned action. Journal of Tourism and Leisure Research, 18(4),
339-356.

Ryu, K., & Jang, S (2006). Intention to experience local auisne in atravel destination: The modified
theory of reasoned action. Journd of Hospitality & Tourism Research, 30(4), 507-516. (34 atation in
Soopus as of July 1, 2014 & 161 citation in Google Scholar as of August 17, 2017)

Ryu, K. (2006). Suggesting forecasting methods for diditians & university foodservice gperations.
Nutritional Saences, 9(3), 201-211.



[]

Kim, T., Son, J., & Ryu, K. (2006). A study on the brand personality of restaurant-focused on fastfood
and family restaurants. Korean Journal of Hospitdity Administration, 15(3), 143-155.

Pak, Y., Ryu, K., & Kim, T. (2006). A sudy on influence of prefeence for restaurant interior design
styleon customers. Korean Journal of Hospitality A dministraion, 15(2), 241-263.

Jang, S., & Ryu, K. (2006). Cross-balance shed interdgpendencies of restaurant firms: A canonical
carrdation analysis. International Journal of Hospitdity Management, 25(1), 159-166. (14 dtation in
Saopus as of November 25, 2013 & 33 citation in Goode Scholar as of August 17, 2017)

Ryu, K., & Jang, S. (2006). Parformance measurement through cash flow ratios and traditiona raios: A
comparison between commerd al and casino hatel companies. Journal of Hospitdity FHnancial
Management, 12(1), 15-26. (24 dtation in Google Scholar as of August 17, 2017)

Ryu, K., Jang, S, & Sanchez, A.(2004). Forecasting methods and seasona adjustment for an ingitutional
foodservice facility. Journa of Foodsearvice B usiness Research, 6(2), 17-34. (4 citation in Good e Scholar
asof August17,2017)

Ryu, K., & Sanchez, A. (2004). The evaluation of forecasting methods & an institutional foodservice
dining facility. Journd of Hospitdity Fnandal Management, 11(1), 27-45. (15 dtation in Google Scholar
asof August17,2017)

2. Conference Proceedings

Min, K.S,, Jung, JM ., Ryu, K., Haugtvedt, C., & Mahesh, S. (2016). Communicating with d ssatisfied
customers about a service faillure: The role of rdational continuity. 2016 Consumer Sdtisfaction,
Dissatisadion and Complaining Behaviar Conference, New Orleans. June 15-18, 2016.

Chen, N., & Ryu, K. (2016). Influence of authenticity in ethnic restaurant: Investigating Korean restaurant
customesin China Academy of Global Hospitality and Tourism Corference, Seoul. May 20-23, 2016.

Leg, J.S, Ryy K., Tsang, N.,& Leg H.R (2016). Examining cross-nationd destination image attributes
of Hong Kong. Academy of Global Haospitality and Tourism Conference, Seoul. May 20-23, 2016.

Chung, K.Y ., Pak, Y.U, & Ryu, K. (2016). Promoting domestic tourism | : D omestic tourism
competitivenessof Korea. Academy of Global Hospitaity and Tourism Conference, Seoul. May 20-23,
2016.

Chung, K.Y ., Pak, Y.U, & Ryu, K. (2016). Promoting domestic tourism I1: Andyss of developed
domestic countries. Academy of Glabd Hospitality and Tourism Conference, Seoul. May 20-23, 2016.

Hwang, EM,Kim, Y., & Ryu, K. (2016). Exploring perceptions of Generation Y and thar willingnessto
use asmartphone as an dternaive to casino loyalty cards. The Korea A merica Hospitdity and Tourism
Educators Assogation, Las Vegas. April 21-22, 2016.

Ali, F,Ryuy, K., & Kim, W. (2015). The éfect of physical environment and nationd identity on tourists'
ddight and behaviord intentions. 2015 WHTER (World Conference on Haspitality, Tourism and Event
Research) & ICES (International Convention and Expo Summit), Seoul, South Korea. May 20, 2015.




Kwag, D.H., Park, H.G.,& Ryu, K. (2014). A co-authorship network analysisof K orean journa of
hospitality adminigraion using big daa analyss: A pplication of social network analyss. Korean
Academic Society of Hospitality Adminigtration, Seoul, South Korea. July 27, 2014.

Les, C.H.,Kwag, D.H., & Ryu, K. (2014). Understanding employee turnover through mentoring,
emotional exhaustion, employee sati sfaction, organizational commitment, and period of employment in
the foodservice industry: The application of scenario and invariance test. Korean A cademic Society of
Hospitdity Administration, Seoul, South Korea July 27, 2014.

Son, Y .H.,Kim,W., & Ryu, K. (2014). The impact of in-flight physical environments on behavioral
intentions: Focusing on the luxury flight. K orean A cademic Sodety of Hospitality Administration, Seoul,
South Korea. July 27, 2014.

Ali, F., & Ryu, K. (2014). Crestive tourists' experience, memories, satisfaction and behavioral intentions.
2014 WHTF (World Hospitality & Tourism Forum), Seoul, South Korea July 27, 2014.

Son, Y .H., & Ryu, K. (2014). Factars dfecting the purchaseintention of restaurant couponsin socia
commerce shopping: Anintegration of TAM and TPB with d mpulse-buying and eTrust. 2014 WHTF
(World Hospitality & Tourism Forum), Seoul, South Korea. July 27, 2014.

Kim,W., & Ryu, K. (2014). Potential cusomers' intention to visit green resaurantsin Korea 2014
WHTF (World Hospitality & Tourism Forum), Seoul, South Karea July 27, 2014.

Kim, W., Kim, M., & Ryu, K. (2014). Unde'standing customers intention to visit green restaurants:
Extending the model of goal-drected behavior. 2014 The K oreen FoodService Association, Seoul, South
Korea. May 17, 2014.

Les, C.H., & Ryu, K. (2014). Understanding the role of emotional exhaustion and mentor pasition inthe
foodservice industry: The goplication of scenario. Foodservice Managemernt Society of Korea, Seoul,
South Korea. May 31, 2014.

Son, Y .H., & Ryu, K. (2014). Theinfluence of e-impulsivenessande-trust on purchase intention of restaurant
couponsinsocial commerce shopping: A n extension and revision of the TAM . Foodservice Management Society
of Karea, Seaul, South Korea. May 31, 2014.

Kim, H., Bag, J.Y.,& Ryu, K. (2014). Examining therelaionship among coffee store employees job
demands, job resource, job engagement, and job satisfadion. Foodservice Management Society of Korea,
Seoul, South Korea May 31, 2014.

Bang, J.Y., Kim, H.,Kim, W., & Ryu, K. (2014). Examining therdationship among casual worke's' job
demands, job resource and work engagement in the coffee industry: Moderating role of gender.
Foodservice Management Sodety of Korea, Seoul, South Korea May 31, 2014.

Kwag, D.H., Park, H.G.,& Ryu, K. (2014). A co-authorship network analysisof journal of foodsevice
management: Application of socia netwark analysis. Foodservice M anagement Sodety of Korea, Seoul,
South Korea. May 31, 2014.

Pak, H.J., & Ryu, K.(2014). Factors dfecting hedonic pricing model using big data. Foodservice
Management Society of Korea Seoul, South Korea. May 31, 2014.




[]

Kim, W., & Ryy, K. (2014). Assorting saisfaction attributes' dimensions of Korean restaurantsinthe U.S:
Employing online reviews. Foodsarvice Management Society of Korea, Seoul, South Korea. February 1,
2014.

Ryu, H., & Ryu, K. (2014). Influence of brand extension on the updated hatel brand personaity and
atitude toward the extended brand. Foodservice Management Society of Korea, Seoul, South Korea. May
31, 2014.

Pak, H.J., & Ryu, K.(2013). The service quality on cussome perceived vdue austomer sati sfaction and
custome loyalty: The caseof casua restaurant. Korean A cademic Society of Hospitality A dministraion,
Seoul, South K orea December 14, 2013.

Les, C.H., & Ryu, K. (2013). Therdationships beween burnout, job satisfaction, organizational
commitment and turnove intention by emotional labor level in the foodservice industry. K orean
Academic Saociety of Haspitality A dministration, Seoul, South Korea. December 14, 2013.

Ryu, H.,Kwag, D.H., & Ryu, K. (2013). Street food consumers behavior intention: Focus on theory of
reasoned action. Korean A cademic Sodety of Hospitality A dminidration, Seoul, South Korea. D ecamber
14, 2013.

Kwag, D.H., & Ryu, K. (2013). Consuma's' behaviord intention of usng social commerce: M oderating
effed of gender and inertia using invariancetest. Korean Academic Society of Hospitdity Administration,
Seoul, South Korea December 14, 2013.

Kwag, D.H., Park, H.G.,& Ryu, K. (2013). Consumers behaviora intention to consume street food by
gender and inertia; Usng K-means clusta analysis and invariance test. Korean Academic Saociety of
Hospitdity Administration, Seoul, South Korea Decembe 14, 2013.

Kwag, D.H.,Les, C.H., & Ryu, K. (2013). Therdationships between turnover intention, commitment and
job satisfaction. Foodservice Management Society of Korea, Seoul, November 9, 2013,

Kwag, D.,Han,H., & Ryu, K. (2013). The &fect of corporate socia responsihil ity on corporate
reputation, airline image and purchaseintention in the airlineindustry. The Tourism Sciences Society of
Korea, Seoul, Juy 5, 2013.

Ryu, K., & Han, H. (2013). The influence of restaurant foodservice quality on disconfirmetion, value,
custome satisfaction, and customer loyalty: A moderating effedt of location in the restaurant industry.
19" AsiaPacific Tourism Association (APTA), Bangkok, Thailand, July 1-4, 2013.

Ryu, K., Leg J., & Han, H. (2013). Rdationships beween restaurant quality, relationship bendits, and
custome reciprocity. 19" AsiaPecific Tourism Association (APTA), Bangkok, Thaland, Juy 1-4, 2013.

Han, H.,Moon, H., Chai, G., Suh, M., & Ryu, K. (2013). Physical environment and service encounter:
Passengers age group diffeaence. 19" A siaPacific Tourism Association (APTA), Bangkok, Thailand, July
1-4, 2013.

Do, H.Y., & Ryy, K. (2013). Restaurant brand personality scale by usng big data: Restaurant rating
savice telp.cominthe U.SA .73 Fal Conference by The Tourism Sciences Society of Koreg Seoul,
South Korea. February 1, 2013



[]

Min, K.S.,, Jung, JM, & Ryu, K. (2012)."| gpologize. | undersand your concerns” When an empathetic
apology works. 2012 A CR (Association for Consumer Research) Conference, V ancowver, Canada,
Octaber 4-7,2012.

Min, K.S.,, Jung, JM ., & Ryu, K. (2012). Twrning alion into a kitten: Therole of apology timing and
rdational expectation. 2012 AMA (A merican Marketing Asociation) Summer Marketing Educators
Conference, Chicago, USA, August 17-19, 2012.

Han, H., Ryu, K., Cho, Y., & Suh, M. (2012). The rdeof percaved benefits in amedica hotel. Annud
| nternational Conference on Tourism and Hospitdity Research, Singapore, Singapoare, Juy 9-10, 2012.

Ryu, K., & Vadantino, E. (2012). Motivation for intended and accidentd visitorsin free food festivds.
18" AsiaPacific Tourism Association (APTA), Taipei, Tawan, June 26-29, 2012.

Woads, D.P., Suh, M., Han, H., & Ryu, K. (2012). Contrasting the effeds of ecologicd avaenesson
traditional and virtual gdfe's: A delineation of decison making in bath "red” and "screen” golf. 18" Asia
Pecific Tourism Association (APTA), Taipe, Taiwan, June 26-29, 2012

Do, H.Y., & Ryu, K. (2012). Theeffed of restaurant quality and customer sati sfaction on
recommendation behavior by RFEM method. Foodservice Management Society of Korea, Kyeonggi, Korea
May 11, 2012.

Woos, D.P, Han, H.,Ryu, K., & Leg, M. (2011). Devd opment of thetheory of repurchase decision
making (TRD) in afull service restaurant context. 17" AsiaPacific Tourism Assciation (APTA), Seoul,
Koresa, July 3-6, 2011

Sen, S.H.,Ryu, K., & Yun, N. (2011). Foreign customea's' pecdved image and expectations towvad
Korean restaurants. The moderating rae of familiarity. 17" AsiaPacific Tourism Association (APTA),
Seoul, Koreg, July 3-6, 2011.

Ryu, K., Chai, E.,Hong, W., & Kim,H. (2011). Understanding western consumer behavior toward eati ng
dog meat in Korea: Application of the extended theory of planned behavior. Advancesin Haospitdity and
Tourism Marketing and M anagement, | stanbul , Turkey, June 19-24, 2011.

Ryu, K., Yag, E., & Kim, W. (2011). Spring break travelers perception of PanamaCity Beach &5 a
spring break destination. Southeast Council on Hotel, Restaurant and I ngtitutiond Education (SE CHRIE)
Spring Megting, Atlanta, GA , February 25, 2011.

Ryu, K. (2010). The influence of dining environmental perceptions on behaviord intentions through
custome satisfaction in the upscae restaurant context. Intenationd Sodety of Travel and Tourism
Educatars (ISTTE), LosAngdes, California, Octaber 18-22, 2010.

Ryu, K., & Han, H. (2010). Influence of physical environment on disconfirmaion, cusome saisfadion,
and austomer loyalty for first-timeand repea austomers in upscalerestaurants. 2010 I nternationa Council
on Hotd, Restaurant and I nstitutional Education (I-CHRIE) Conference, Puerto Rico, USA,Juy 28-31,
2010.

Yan, Z.,& Ryu, K. (2010). Determinants and impads of cusomers' menu choice regarding thefamiliarity
in the authenti c Chinese restaurant context. 2010 Internationd Council on Hotel, Restaurant and
I nstitutiond Education (1-CHRIE) Conference, Puerto Rico, USA , July 28-31, 2010.




Ryu, K., & Han, H. (2010). Key fadtors driving customers word-of-mouth intentions in full service
restaurants. The moderating rae of switching costs. 16" AsiaPecific Tourism Association (APTA),
Macao, Ching July 13-16, 2010. (Best Conference Paper Nomination)

Ryu, K., Cha, H.S, & Hwang, J. (2010). Relaionships between tangible quality, intangible quality,
emotions, customer saisfadion and behavior intention in upscale restaurarts: A pplication of modified
Mehrabian-Rusdl model. 16" AsiaPacific Tourism Assodation (APTA), Macao, China, July 13-16, 2010.

Ryu, K., Leg J.,, & Kim, W.G. (2010). Theeffects of physcd environment, food quality, and service
guality on authentic Chinese restaurant image, customer sdisfagtion and loyalty. 16" Asia Pacific
Tourism Association (APTA), Macao, Ching July 13-16, 2010.

Roy, P., & Ryu, K. (2010). Influence of resident participation on perceptions in endogenousrura tourism
projects. Thecase of Kumbalang idand villagein Kerda, India Tourism Sciences Society of Korea
(TOSOK), Buan, South Kareg July 5-7, 2010.

Roy, P., Ryu, K., Chacko, H. (2010). Understanding the resident perceptions of an endogenous rura
tourism prgect: The case of Kumbdangi island village in Kerda, India. 15" Annud Graduate Education
and Graduate Student Research Conference in Hospitality and Tourism, Washington D.C. January 7-9,
2010.

Leg, H.Y.,Chag M.J, Bag, H.J,, & Ryu, K. (2010). Ready-To-Eat foods market segmentation based on
consumers food rdated lifestyle. 15" Annud Graduate Education and Graduae Student Research
Conference in Hospitdity and Tourism, Washington D.C. January 7-9, 2010.

Ryu, K., & Han, H. (2009). Predicting tourists' intention to try local cuisine with modified theory of

reasoned action: Aninvestigation of gender difference. Ewro Council on Hatel, Restaurant and
I nstitutiond Education (Euro-CHRIE), Helsnki, Finland, Odober 22-24, 2009.

Pearlman, D., Ryu, K., & Schaffer, F. (2009). Usngobedive aiteiain assessing hospitality
management program: An exploratory study. 15" AsaPacific Tourism Asdation (APTA), Incheon,
South Korea, Juy 10-12, 2000.

Ryu, K., & Pearlman, D. (2009). Destinaion I mage of New Orleans: Pre-Katrinaversus Pos-Katrina
15" AsiaPacific Tourism Association (APTA), Inchon, South Korea, Juy 10-12, 2009.

Ryu, K., & Han, H. (2009). Are consuma's ready to go green hatel ye? - Anexamination of attitudes,
demographics, and eco-friendly decisions. 7t" Asia-Pacific CHRIE Confeaence, Sngapore, May 28-31,
2000.

Su, Z., & Ryu, K. (2009). Influence of socio-demographic variables on cussomers' perceptions towards
the quality of authentic food. 14t Annua Graduate Education and Graduate Student Research Confarence
in Hospitality and Towrism, Las Vegas, NV, January 4-6, 2009.

MacLean, E., & Ryu, K. (2009). Rdationship anong job satisfaction, commitment, and turnover
intentions: A comparison of independent and chain restaurants. 14" Annual Graguate Education and
Graduate Student Research Conference in Hospitdity and Tourism, Las V &gas, NV, January 4-6, 2009.

Ryu, K. (2008). Influence of thequality of food, service, and physicd environment on customer
sdisfaction in quick-casual restaurants. Moderating role of perceived price. Euro Council on Hotd,
Restaurant and Institutional Education (Euro-CHRIE), Dubai, United A rab Emirates, October 11-14, 2008.




Ryu, K., Han, H., & Jang, S (2008). The effect of hedonic and utilitarian values on customa's'
saisfaction and behaviora intention in the fast-causd restaurant industry. 14th AsiaPecific Tourism
Association (APTA), Bangkok, Thaland, June 10-12, 2008.

Sy, Z., & Ryu, K. (2008). The analysis of temporary employment in New Orleans restaurant and hotel
industry. 13" A mnual Graduate Education and Graduate Student Research Conference in Hospitality and
Tourism, Orlando, FL, January 3-5, 2008.

Cdin, K.C, & Ryu, K. (2008). Theeffed of physcd environment on customer emotions and behavioral
intentions at upscale hotels. 13" Annud Graduate Education and Graduate Student Research Conference
in Hospitality and Tourism, Orlando, FL, January 3-5, 2008.

Ryu, K. (2007). Examining gender and age as moderators in forming custome behaviord intentions
Multiple group comparison usng astructural modeling approach. 2007 Internationa Council on Hotel,
Restaurant and Institutional Education (1-CHRIE) Conference, Dallas, Texas, July 25-29, 2007.

Ryu, K., & Han, H.S. (2007). The roles of the physical environment, price perception, and customer
sdisfaction in determining cusomer loyaty in the family restaurant industry. 5th Annual A siaPecific
CHRIE and 13th AsiaPecific Tourism Association Joint Conference, Bajing, China, May 23-27, 2007.

Ryu, K., & Jang, S (2006). The effects of restaurant physicd environments on emotion and behavioral
intention in upscal erestaurants: A modified M ehrabian-Russell model. Foodservice Managanent Soci ety

of Korea. Seaul, South Korea.

Ryu, K., Leg Y. (2006). Therddaionship between the preference toward Korean traditional food and
revidt intention for Jgpanese tourists: An application of L ogistic regression analysis. Korean Society of
Food Culture Seoul, South K orea

Ryu, K. (2006). Tourists behaviord intention toward local cuisne: The comparison of origina and
modified theory of ressoned action model. Korean Society of Food Culture. Seoul, South K orea.

Kim, E., Ryu, K., & Huh, Y. (2006). Aninvestigaion of the consumption of thefunctional foodsin
adults living in Gwang-Ju. The Korean Saciety of Community Nutrition. Seoul, South K orea.

Ryu, K., & Jang, S (2005). Predicting tourists' experience on loca cuisine: An goplication of the
modified theory of ressoned action model. 2005 Internationa Council on Hotd, Restaurant and
I nstitutiond Education (I-CHRIE) Conference. Las Vegas, Nevada Juy 26-31, 2005.

Ryu, K., & Jang, S (2005). A multipleitem scale for measuring the physical environment in upscale
restaurants. AsiaPecific Tourism Association 111" Annual Conference, 11, 488-498.

Ryu, K., & Jang, S (2005). The influence of DINESCAPE on behaviord intentions through emotionsin
upscaerestaurants. 11" Asia Pacific Tourism Asdation (APTA) Annual Conference, 11, 183-199.

Ryu, K., & Jang, S (2005). Tourist's behaviord intention towards local cuisine: Anapplication of the
theory of reasoned action. 10" Annual Graduate Education and Graduate Sudent Research Conferencein

Hospitdity and Tourism. (Best Conference Pape Award (2 Place) and Best Pape Award Travel
and Tourism Area)




[]

Ryu, K., & Jang, S (2005). A crossbdance sheet analysisfor restaurant firms: A canonical corrdation
analysis. 10 A nnual Graduate Education and Graduate Student Research Conferencein Hospitality and
Tourism.

Ryu, K., & Bak, K. (2005). Travel motivations for them-park casno visitors. 10" A nnual Graduate
Education and Graduate Student Research Conference in Hospitality and Tourism.

Ryu, K., & Jang, S (2004). Paformance measurement through cash flow ratios and traditional ratios: A
comparison between commera a and casino hatel companies. Ninth Annud Graduate Education and
Graduate Student Research Conference in Hospitdity and Tourism, 9, 668-671.

Ryu, K., & Jang, S (2003). Forecasting methods and seasona adjustment for an ingtitutiond foodservice
fecility. Eighth Annud Graduae Education and Graduae Research Conference in Hospitality and
Tourism, 8, 592-596.

Ryu, K., & Sanchez, A. (2002). The evaluation of the forecasting methads in adining fadlity. Severth
Annual Graduate Education and Graduate Research Conference in Hospitality and Tourism, 7, 491-493,

RESEARCH INTEREST S

- Hospitality M aketing: Physical environments, Emations, Hedonic and utilitarian value, Quality
assurance (food, service, and @amosphee), Image, Cultura difference, Savicefailure and sevice
recovery, Application of marketing theory (Mehrabian-Rusell model, Theory of reasoned acti on,
Theary of planned behavior, Theory of repurchase decis on-making, Importance-performance anayss)

- Research Methodology and Statistical Applications: Application of multivariate daa analysis techniques
to tourism and hospitality research, Scale development

PRESENT ATIONS

Ryu, K., & Vdantino, E. (2012). Motivation for intended and accidentd visitorsin free food festivds.
18" AsiaPacific Tourism Association (APTA), Taipei, Tawan, June 26-29, 2012.

Ryu, K., Yang, E., & Kim, W. (2011). Spring break travelers perception of PanamaCity Beach as a
spring break destination. Southeast Council on Hatel, Restaurant and Ingtitutiond Education (SE CHRIE)
Spring Meeting, Atlanta, GA , February 25, 2011.

Ryu, K. (2010). The influence of dining environmental perceptions on behaviord intentions through
custome satisfection inthe upscae restaurant context. Internationd Sodety of Travel and Tourism
Educatars (ISTTE), LosAngdes, Cdifornia, October 18-22, 2010.

Ryu, K., & Han, H. (2010). Influence of physical environment on disconfirmaion, cusome saisfaction,
and customer loyalty for first-time and repea customers in upscalerestaurants. 2010 I nternational Council
on Hotd, Restaurant and I nstitutional Education (I-CHRIE) Conference. Puerto Rico, USA,Juy 28-31,
2010.

Yan, Z.,& Ryu, K. (2010). Deteeminants and impads of cusomers' menu choice regarding the familiarity
in the authenti c Chinese restaurant context. 2010 Internationd Council on Hotel, Restaurant and

| nstitutiond Education (I-CHRIE) Conference. Puerto Rico, USA, July 28-31, 2010.




Ryu, K., & Han, H. (2010). Key fadtors driving customers word-of-mouth intentions in full service
restaurants. The moderating rae of switching costs. 16" AsiaPecific Tourism Association (APTA),
Macao, Ching July 13-16, 2010.

Ryu, K., Chai, H.S, Hwang, J. (2010). Relaionships between tangible quality, intangble quality,
emotions, customer saisfadion and behavior intention in upscale restaurarts: A pplication of modified
Mehrabian-Rusdl model. 16" AsiaPacific Tourism Assodation (APTA), Macao, China, July 13-16, 2010.

Ryu, K., Leg J.,, & Kim, W.G. (2010). Theeffects of physcd environment, food quality, and service
guality on authentic Chinese restaurant image, customer sdisfagtion and loyalty. 16" Asia Pacific
Tourism Association (APTA), Macao, Ching July 13-16, 2010.

Roy, P., & Ryu, K. (2010). Influence of resident participation on perceptions in endogenousrura tourism
projects. Thecase of Kumbalang idand villagein Kerda, India Tourism Sciences Society of Korea
(TOSOK), Buan, South Kareg July 5-7, 2010.

Ryu, K., & Han, H. (2009). Predcting tourists' intention to try local cuisne withmodified theory of
reasoned action: Aninvestigation of gender difference. Ewro-CHRIE, Hdsinki, Fnland, October 22-24,
2009,

Ryu, K., & Pearlman, D. (2009). Destinaion Imeage of New Orleans: Pre-Katrinaversus Post-Katrina.
AsiaPecific Towrism Assodation (APTA), Inchon, South Korea July 10-12, 2009.

Pearlman, D., Ryu, K., & Schaffer, F. (2009). Usngobedive aiteria in assessing hospitality
management program: An exploratory study, AsiaPecific Tourism Association (APTA), Inchon, South
Korea, July 10-12, 2009.

Ryu, K., & Han, H. (2009). Are consumas ready to go green hatdl ye? - Anexamination of attitudes,
demographics, and eco-friendly decisions. 7" APacCH RIE Conference, Singapore, May 28-31, 2009.

Ryu, K. (2008). Influence of thequality of food, service, and physicd environment on customer
saisfaction in quick-casual restaurants. Moderaing role of peceived price. Euwo-CHRIE, Dubai, United
Arab Emirates, October 11-14, 2008.

Ryu, K., Han, H., & Jang, S. (2008). The effed of hedonic and utilitarian va ues on custome's'
saisfaction and behaviora intention in the fast-causd restaurant industry. Asia Pacific Tourism
assodation (APTA), Bangkok, Thailand, June 9-12, 2008.

Ryu, K., & Han, H.S. (2007). The roles of the physical environment, price perception, and customer
sdisfaction in deermining customer loyalty in the family restaurant industry. 5th Annual AsaPecific
CHRIE and 13th AsiaPecific Tourism Association Joint Conference, Bajing, China, May 23-27, 2007.

Ryu, K. (2007). Examining gender and age as moderators in forming customer behaviord intentions
Multiple group comparison usng astructural modeling approach. 2007 Internationd CHRIE Conference,
Ddlas, Texas, July 25-29, 2007.

Ryu, K., & Han, H. (2007). The relationships anong storeimage, perceived value, cusome saisfadion,
and behaviord intentions in the fast-casua restaurant industry. 2007 Southeastern Travel and Tourism
Research Association Conference's T ourism Research Symposium, Biloxi, Mississippi, March, 2007.




[]

Ryu, K., & Jang, S (2006). The effects of restaurant physicd environments on emotion and behavioral
intention in upscal e restaurants: A modified M ehrabian-Russall model. Foodsavice Management Soci ety
of Karea, Seaul, South Korea, July, 2006.

Ryu, K., Leg Y. (2006). Therdaionship beween the preference toward Korean traditional food and
revidt intention for Jgpanese tourists: An application of L ogistic regression analysis. Korean Society of
Food Culture Seoul, South K orea, 2006.

Ryu, K. (2006). Tourists behaviord intention toward local cuisne; The comparison of origina and
modified theory of ressoned acti on maodel. Korean Society of Food Culture, Seoul, South K orea, 2006.

Kim, E., Ryu, K., & Huh, Y. (2006). Aninvestigation of the consumption of thefunctional foodsin
adults living in Gwang-Ju. The Korean Society of Community Nutrition, Seoul, South Karea, 2006.

Ryu, K., & Jang, S. (2005). Predcting tourists' experience onloca cuisine: An goplication of the
modified theory of reasoned action model. 2005 International CHRIE Conference, Las Vegas, NV, duly
26-31, 2005.

Ryu, K., & Jang, S (2005). A multipleitem scale for measuring the physica environment in upscale
restaurants. AsiaPacific Tourism Association 11" Annual Conference, Goyang, K area, July 7-10, 2005.

Ryu, K., & Jang, S (2005). The influence of DINESCAPE on behaviord intentions through emotionsin
upscal e restaurants. AsiaPecific Tourism A ssociation 11" A nnual Conference, Goyang, Korea, July 7-10,
2005,

Ryu, K., & Jang, S (2005). Tourist's behaviord intention towards local cuisine: Anapplication of the
theory of reasoned acti on. 10'" Annual Graduate Education and Graduate Sudent Research Confeencein

Hospitdity and Tourism, Myrtle Beach, SC, January 5-7, 2005.

Ryu, K., & Jang, S (2005). A crossbdance sheet analysisfor restaurant firms. A canonical corrdation

analysis. 10" A nnual Graduate Education and Graduate Student Research Conferencein Haspitality and
Tourism, Myrtle Beach, SC, January 5-7, 2005.

Ryu, K., & Ba, K. (2005). Travel motivations for them-park casno visitors. 10" A nnual Graduate
Education and Graduate Student Research Conference in Hospitality and Tourism, Myrtle Beach, SC,
January 5-7, 2005.

Ryu, K., & Jang, S (2004). Paformance measurement through cash flow ratios and traditional ratios: A
comparison between commera a and casino hatel companies. 9" Annual Graduae Education and
Graduate Student Research Conference in Hospitdity and Tourism, Houston, TX, January 6-8, 2004.

Ryu, K., & Jang, S (2003). Forecasting methods and seasonal adjustment for an ingtitutiond foodsearvice
fecility. 8" Annual Graduate Education and Graduate Research Confarence in Hospitdity and Tourism,
Las Vegas, Nevada January 5-7, 2003,

Ryu, K., & Sanchez, A. (2002). The evaluation of the forecasting methods in a dining fadlity. 7" A nnual
Graduate Education and Graduate Research Conferencein Hospitdity and Tourism.

Ryu, K., & Sanchez, A. (2001). Theeffed of patronage frequency and payment method on restaurant
tipping. Human Sciences Week 2001 Poger Session. Texas Tech University, TX.




[]

Ryu, K., & Sanchez, A. (2001). Employes of the month: An experiment on intrinsic motivation Human
Sdences Week 2001 Pogter Session. Texas Tech Univesity, TX.

PROJECT S

(1 Title Vigtor'smativation in freefood festivals
Prindpal | nvestigatar : Kisang Ryu

Fund Amount: $10,000

Period: December 1, 2011 - November 30, 2012
Funding Agent: Sgong Univasity

(2) Title A study of big data analys's to maximize research funding opportunities
Prind pal | nvestigator : Kisang Ryu

Fund Amount: $5,000

Peiod: April 1, 2014 - January 31, 2015

Funding Agent: Sgong Univeasity

(3) Title Messuring theimage of Korean food using a aross-nationa big daa: A comparison anong
custome's' parceptions aout Korean, Chinese and Jgpanese foods in the U.S.A. and China

Prind pal | nvestigator : Kisang Ryu

Fund Amount: $20,000 ($25,000)

Period: May 1, 2014 - April 30, 2015

Funding Agent: Naional Research Foundation of Korea

(4) Title Deveopment program of skilled manpower through the education of big data analysisin the
foodservice industry (Rg eded)

Prindpal | nvestigatar : Kisang Ryu

Fund Amount: $2,000,000

Period: July 1, 2014 - February 28, 2019

Funding Agent: Minidtry of Trade, Industry and Energy

AWARDS AND HONORS

- Excellent Researcha Award, Sgong Univasity. August 28, 2014.

- Best Conference Papea Award (1¢t place) inthe General Paper Sesson, 47t Spring Conference by
Korean A cademic Sodety of Hospitality Administration, Seoul, South Korea. July 27, 2014. Paper title
"A co-authorship network analyss of Korean journal of hospitality administration using big data analyss:
Application of socia network analysis'

- Best Conference Pape Award (39 place) in the General Papa Session, 47" Soring Conference by
Korean Academic Sodety of Hospitality Adminigtraion, Seoul, South Korea. Juy 27, 2014. Paper title
"Theimpact of in-flight physical environments on behaviora intentions: Focusing on the luxury flight"

- Best Conference Papa Award (29 place) in thel nternational Session, 2014 WHTF (World
Hospitdity & Tourism Forum), Seoul, South Korea. July 27, 2014. Pgoer title "Credtive tourigts'
experience, memories, saisfadion and behaviora intentions"

- Best Conference Papae Award (1* place), 32" Spring Conference by Foodservice M anagemernt
Saciety of Koreg, Seoul, South Korea. May 31, 2014. Paper title "Understanding the role of emotional
exhaustion and mentor position in the foodserviceindustry: The application of scenario”

- Best Conference Papa Award (2'@ place), 32™ Sporing Confaence by Foodservice Manageament
Saciety of Koreg, Seoul, South Korea. May 31, 2014. Paper title "The influence of e-impulsveness and e



-trust on purchase intention of restaurant couponsin soda commerce shopping: A n extension and

revison of the TAM"

- Best Conference Papea Award (1st place), 73 Fdl Conference by The Tourism Saences Society of

Korea, Seoul, South Korea. February 1, 2013. Paper title: " Restaurant brand personality scale by using big

daa: Restaurant rating service telp.cominthe U.SA"

- Sected asM ust-Read Articles in JHTR during 2010: Han, H. and Ryu, K. (2009). The roles of the

physicd environment, price peception, and custome satisfadion in determining custome loyalty inthe

restaurant industry. Journal of Hospitdity & Tourism Research, 33(4), 487-510.

- Best Conference Paper Nomination, 16" AsiaPecific Tourism A ssociation (APTA), Macao, China, Juy
13-16, 2010. Papertitle: "Key fagtors driving customers word-of -mouth intentions in full service
restaurants. The moderating role of switching costs"

- Reoognized as an expert in the Hospitality M arketing fidd through New Orleans Jazz Magazine (April
2009, page 35), OffBEAT (April 2009, back cover Page), North Shore Report (April 2009, page 1),

N ORTHSHORE Conifer (April 2009, Vdume 3, Number 4, page 26), Gambit (2009, Vdume 30,
Number 13, page 54), CityBusness (April 6, 2009, page4), OffBEA T (September 2009, back cover
page), Gambit (2009, V dume 30), North Shore Repart (April/May 2010, page 6), and North Shore
Report (June/July 2010, page 24)

- Honorary Doctorae of Letters by Internationd Biogrgphical Centre (1BC)

- Cambridge Cetificae for Outstanding Educationa A chievament by International Biographical Centre
(1BC)

- Top 100 Educators ~ 2014 ~ by Internationa Biographical Centre (IBC)

- Man of the Year 2014 by Internationd Biogrgohical Centre (1BC)

- 2000 Outstanding Intelleduds of the 21st Century ~ 8" Edition ~ by International Biographical Centre
(1BC), Cambridge, England

- 2000 Qutstanding Intellectuds of the 21st Century ~ 2013 ~ by Internationd Biographical Centre (1BC)

- Maquis) Whos Who in the World (since 2012)

- Who'sWho in Medicine and Hedlthcare 2011-2012 (Since 8" Edition)

- Who'sWho in America(Snce 2008)

- Best Conference Pape Award (2" place) and Best Paper Award Travel and Tourism Area (2005),
10" Annud Greduae Education and Graduae Sudent Research Conference in Hospitaity and
Tourism, Myrtle Beach, SC, U.SA . January 5-7, 2005. Paper title: " Tourists' Behavioral I ntention
Towads Local Cuisine: AnApplication of the Theory of Reasoned Action”

- The Elizabeth Perry Miles Memorial Scholarship, Kansas State University (2004-2005)

- TheLoisMae and Chales H. Beadey Scholarship, K ansas State U niversity (2004-2005)

- The Lucile Hartmann Home Economics Scholarship Fund, Kansas State University (2003-2004)

- Hotel, Restaurant, I nstitutional M anagement and Dietdics Scholarship, Kansas Stae University (2002-
2003)

- ManaM. Zeiger and Van Zeiger Student Grant Fund, Kansas State University (2002-2003)

- RHIM Scholarship, Texas Tech Universty (2000-2002)

- EtaSigma Delta, Texas Tech Univerdaty (2001)

- Humean Sciences Graduate Scholarship, Texas Tech Universty (2000)

- Undergraduate Tution Scholarship, Chonnam National University (1995, 1996, and 1998)

ACTIVITIES
1. Research Activity
1.1. Revieva for Refereed Jour nals

- Reviewer for manuscript evaluations for Journal of Consumer Behaviour (Since March 2017)




[]

- Reviewer for manuscript evaluations for Journal of K orean Food & Cookery Sdence (S nce October
2014)

- Reviewer for manuscript evaluations for Journal of Nutrition and Hedlth (Since March 2014)

- Reviewer for manuscript evaluations for Nutrition Research and Practice (Since March 2014)

- Reviewer for manuscript evaluations for Current I ssues in Towrism (Since February 2014)

- Reviewer for manuscript evaluations for the Journd of Researchin Hospitality, Tourism, and Culture
(Since June 2013)

- Reviewer for manuscript eval uations for the AsiaPacific Journal of Tourism Research (Since August
2012)

- Reviewer for manuscript evaluations for the Journd _of Hospitdity Management and Tourism (Snce
March 2012)

- Reviewer for manuscript evaluations for the Internationd Journal of Contemporary Hospitality
M anagement (Since June 2011)

- Reviewer for manuscript evaluations for Journal of Travd & Tourism Maketing (Since April 2011)

- Reviewer for manuscript evaluations for | nternational Journal of Tourism Saences (Snce A ugust 2010)

- Reviewer for manuscript evaluations for Journal of Hospitdity Marketing & Manageament (Since July
2010)

- Reviewer for manuscript evaluations for Cornell Hospitdity Quaterly (Since June 2010)

- Reviewer for manuscript evaluations for Journal of Hospitdity & Tourism Research (Since Juy 2009)

- Reviewer for manuscript evaluations for Journal of Tourism and L eisure Research (Snce July 2009)

- Reviewer for manuscript evaluations for Journal of Sustanable Tourism (Since February 2009)

- Reviewer for manuscript evaluations for Tourism Managemert (Snce September 2008)

- Reviewer for manuscript evaluations for The Service Industries Journd (Snce June 2008)

- Reviewer for manuscript evaluations for the Journd _of Service Sdence and Managemernt (Since June
2008)

- Reviewer for manuscript evaluations for the Internationd Journal of Hospitdity Management (Snce
July 2006)

- Reviewer for manuscript evaluations for Journal of Foodservice Management (Since July 2006)

- Reviewer for manuscript evaluations for Korean Journal of Hospitality Adminigraion (Since March
2006)

1.1. Reviewa for Conference Paper s

- Paper Review Panel, 2017 AsiaPecific Tourism Assodation (APTA) Conference, Pusan, Korea

- Reviewer for manuscript evaluations for 20" Annud Graduate Education and Graduae Student
Research Conference in Hospitdity and Tourism, Seattle January 3-5, 2015.

- Reviewer for manuscript evaluations for 19" Annud Graduate Education and Graduae Student
Research Conference in Hospitdity and Tourism, Seattle January 3-5, 2014.

- Reviewer for manuscript evaluations for 18" Annud Graduate Education and Graduae Student
Research Conference in Hospitdity and Tourism, Seattle January 3-5, 2013.

- 2012 APF Paper Revien Committee Mamber, 2012 AsiaPecific Forum for Graduate Students
Researchin Tourism, Seoul, Korea.

- Reviewer for The 2012 Tourism Sciences Sodety of Korea(TOSOK) Internationd Tourism Conference,
Ulsan, South Korea, May 22-24, 2012.

- Reviewer for manuscript evaluations for 2012 | nternational CHRIE Conference.

- Reviewer for Tourism Sciences Society of K orea (TOSOK), Seoul, South Koreg, July 4-6, 2011

- Reviewer for ' Annud The Karea America Hospitality and Tourism Educators Association (KAHTEA)

confeence, LasVeagas, NV, May 1-3, 2011.

- Reviewer far tourism track papersfor 16" Annud Graduate Education and Graduae Student Research
Conference in Haospitality and Tourism, Houston, TX, January 6-8, 2011.




[]

- Paper Review Committee, 2010 AsiaPecific Tourism A ssociation (APTA) Conference, Macao, China

(7 pepers)
- Reviewer for manuscript evaluations for 2010 I nternational CHRIE Conference.

- Reviewer for tourism track papesfor 15" Annud Graduate Education and Graduae Student Research
Conference in Hospitality and Tourism, Washington D.C. January 7-9, 2010.

- Paper Review Panel, 2009 AsiaPecific Tourism Assodation (APTA) Conference, I ncheon, Korea

- Reviewer for manuscript evaluations for 2009 I nternational CHRIE Confarence

- 2009 APF Paper Revien Committee M amber, 2009 AsiaPecific Forum for Graduate Students
Reseachin Tourism, Seoul, Korea.

- Paper Review Panel, 2008 AsiaPecific Tourism A ssodation (APTA) Conference, Bangk ok, Thailand.

1.1. Editor

- Internationd Journal of Hospitdity Management, Coordinating_editor (Since September 2013)
- Journd of Hotel and Tourism Management, Editor (March 2013 - February 2016)

1.1. Editorial Board

- Internationd Journa of Contemporary Hospitality Management (Since September 2014)

- Food Service Industry Journd, Editorial Board (Snce January 2014)

- Internationd Journa of Tourism Sciences, Editorial Board (Since June 2010)

- Journd of Wire & Sommelie Sudies, Editorial Board (Snce Mach 2010-2012)

- Journd of Tourism and Ldsure Research, Editorial Board (Since Juy 2009-2015)

- Foodservice Managament Society of Kareg Editorial Board (Shoe June 2006)

- Koreen Academic Society of Hospitdity Administration, Edtorial Director (June 2006-June 2007)
- Korean Journd of Hospitdity Administration, Editorial Board (June 2006-June 2007)

- Korean Sodety of Food Culture Council Director (March 2006-March 2007)

1.1. AdHoc Revieve
- Journd of Qudity Assurance in Hospitdity and Tourism (JQAHT)
1.1. Book Revieveg

- Review ‘M aketing for Hospitdity and Tourism' by Kotler, Bowen, and Makens. (Sgptember 2010)
2. Others

- I-CHRIE Research Committee member (2010-2012)

- College of Human Ecdogy Academic Affars Committee Graduate Student Representaive
(08/2004-052005)

- Korean Sudent Association at Kansas State University, President (05/2003-05/2004)

- TaeKwonDoOneclub & Texas Tech University, Assdant Instrugor (01/2000-07/2002)

- Cetificate of HACCP Implementation and Management, Texas Tedh University (2001)

- Traveling to 58 countries: 13 countries in Asia(Koreg Thailand, Ching Japan, Philippines, Sngapore,
Indonesia Malaysa, Macau, Tawan, Laos, Myanmar, Vietnam), 9 countries in Western Europe (United
Kingdom, Netherlands, Germany, Switzerland, Monaco, France, Italy, Spain, Portugal), 5 countriesin
Eastern Europe (Austria, Hungary, Czech Republic, Pdand, Slovakia), 2 countries in Northern Europe
(Finland, Estonia), 3 countries in North A merica (United States, Canada, Mexico), 3 countriesin Central
America (Cost Rica, Panama, Nicaragug), 5 countriesin South America (Brazil, Venezuda, Argenting,
Uruguay, Caumbia), 2 countries in Augtrdia & South Pecific (Australia, New Zedand), 1 country in




[]

Middle East (United Arab Emirates), 1 country in North Africa(Morocco), Turkey, and Greece (Since
July 1995)
- Sudent Asociation in the Department of Food and Nutrition, President (09/92-01/93)

PROFESSIONAL MEMBERSHIPS

- Korean Academic Society of Hospitdity Administration (January 2014-Present)

- The Tourism Sciences Sod ety of Korea ((January 2014-Present)

- KoreaAmericaHospitdity & Tourism Educators Association (KAHTEA) (2012-Present)

- Hospitality and Tourism Management (HTM) Research and Education Forum (2010-Present)

- AsianPacific Tourism Assodation (APTA) (May 2005-July 2011; June 2012-Present)

- Foodservice Managament Society of K area (March 2006-March 2007; May 2010-Present)

- Greasta New Orleans Hospitality Fnanaal Technology Professionas (HFTP) Chapter (September
2010-May 2011)

- Internationd Council on Hotel, Restaurant, I nstitutional Education (I-CHRIE) (July 2004-December
2010)

- Southeast CHRIE (July 2006-Decamber 2010)

- The Association of Hospitality Financial Management Educators (AHFME) (September 2006-
September 2007)

- TheKorea Academic Society of Tourism and Lasure (May 2006-May 2007)

- TheKorean Society of Community Nutrition (March 2006-M arch 2007)

- Korean Dietetic Association (March 2006-M arch 2007)

- Korean Society of Food Culture (February 2006-February 2007)

- American Dietetic Association (ADA) (2002-2003)



